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Curtis & Associates: 50 Years 
of Growing Community Wealth

here have been many life-changing
events, breakthrough technology 

advancements and major shifts in consumer 
regulations since Curtis & Associates Inc. 
began doing business in Kansas City more 
than 50 years ago. But one thing hasn’t 
changed: the company’s commitment to 
growing and preserving clients’ wealth.

BUILDING A FOUNDATION
When Tom Curtis laid the foundation for an 

insurance and investment advisory practice, he 
understood the importance of the community 
as a whole, and the direct relationship that the 
growth and prosperity of families and busi-
nesses in the community shared. Fifty years 
later, Curtis & Associates continues to serve 
Kansas City and beyond by building on that 
understanding and ability to seek value for the 
ever-changing needs of communities. 

Now a privately owned, second-genera-
tion fi rm located in Prairie Village, current 
owners Jeff Curtis, Gerald Rappold and 
Mike Kimbell have expanded upon that 
early foundation. They have added to the 
company’s services to include a 
more comprehensive approach 

to fi nancial planning and risk management 
for families and businesses. 

Curtis & Associates understands that 
their clients—successful families and the 
businesses they 
founded—value a 
clearly defi ned path 
to help them grow 
their wealth today 
and help them pre-
serve it over future 
generations. They 
help their clients 
through the complex 
planning process, 
distilling the process 
down to achievable 
objectives, fl exible strategies, effi cient imple-
mentation and proactive management.

INVESTING IN THE COMPANY’S FUTURE
Just as the fi rm has spent decades preserv-

ing the fi nancial interests of clients, Curtis 
& Associates is investing in its own future by 
adding services. In addition to investment 

strategies, Curtis & Associates now also 
offers employee benefi ts, insurance and 
a wider range of personal and corporate 
fi nancial planning services.

The Employee Benefi ts division, 
started more than 30 years ago, was 

one of the fi rst additions. The only thing 
constant since the division’s launch has been 
“change.”  Today, consulting on the Afford-
able Care Act is the most recent “change” 
Curtis & Associates has helped clients adapt 
to. Services include corporate health plans, 
short- and long-term disability, dental, vision 
and voluntary benefi ts, ACA consulting and 
human resources consulting.

The company’s Financial Planning Services 
division encompasses both personal and 
corporate. The company has direct access to 
multiple carrier underwriters, which helps 
them fi nd competitive ratings for their clients. 
Their ownership in Lion Street Financial pro-
vides this access and allows them to build long-
term client relationships with underwriters. 
This division includes personal life products, 

corporate insurance services and investment 
advisory services (individual, trust and corpo-
rate investment advisory) and retirement plans 
(401k, 403B, profi t-sharing plans and defi ned 

benefi t plans).
The most recent 

addition to Curtis & 
Associates is its Property 
and Casualty division. 
The company partners 
directly with several of 
the highest-rated in-
surance carriers in the 
industry and has access 
to hundreds of addi-
tional carriers through 
local wholesale fi rms. 

Products include personal insurance such as 
home, auto and umbrella insurance as well as 
commercial insurance products such as com-
mercial property, general liability, professional 
liability and workers’ compensation.

In both the insurance and the investment 
services industries, competition is saturated. 
Companies are always looking for ways to 
differentiate themselves, and every 
company prides itself on customer service. 
As a small business, you continuously face 
the challenges of resource management, 
regulatory compliance, increased compe-
tition, customer loyalty and many other 
hurdles that can signifi cantly affect the 
bottom line of the business on an annual 
basis. One of the key differentiators that 
has separated Curtis & Associates from its 
competitors is resourcefulness, the ability to 
skillfully and creatively solve problems and 
overcome diffi culties. And that resource-
fulness has contributed to the longevity of 
the fi rm. As Curtis & Associates pivots into 
the 21st century, a focus on resourcefulness 
has allowed the company to help families 
and businesses sustain growth and prosper-
ity—by offering competitive solutions on a 
large scale, while maintaining a personalized 
boutique image. 
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