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By necessity, estate planning revolves around 
financial assets. But while it’s vitally important 
to develop a strategy that allows you to con-
trol who among your heirs gets what, few 
people give enough consideration to passing 
down the less tangible assets of their lives: 
their values, their ambitions for their children, 
their appreciation for the things that give their 
lives meaning.

Legacy planning focuses on helping you pass 
along these important nonmaterial assets. This 
type of intangible information is often dis-
missed in favor of hard numbers, but your true 
wealth isn’t measured merely in dollars and 
material assets. This is where legacy planning 
comes in.

Legacy planning helps you identify the infor-
mation you want to convey to the people  
who are most important to you—and then 
communicate it to them. An effective strategy 
documents personal values, principles and 
beliefs that guided your decisions throughout 
your life. For instance, if you have a vision of 
life that balances work with volunteerism and 
ongoing educational pursuits, you will want to 
impart those ideals to your children and grand-
children so they can understand why you  
led the type of life you did and carry those  
traditions forward.

In addition, a legacy plan should cover key 
practical issues for your family, such as:

• Physical location of important financial and 
legal documents

• Computer passwords

• Instructions about household maintenance

• Funeral arrangements or other preferences

These details can eliminate confusion during 
stressful times.

Done right, a legacy plan complements your 
existing estate or wealth transfer plan. While 
your estate plan will spell out exactly how cer-
tain assets are to be distributed and how various 
trusts and proxies will operate, the legacy plan 
can explain why you have made those choices. 
Those explanations could inspire others to 
carry on your values and interests—or help 
prevent hard feelings among family members 
if, say, some of your wealth goes to a favorite 
charity instead of to them.

These road maps have benefits beyond your 
loved ones. They can also benefit you by  
helping you think through big-picture issues. 
Articulating how you want to be remembered 
and what you want to impart to others can 
motivate you to become the person you want to 
be by helping you act in accordance with your 
deeper goals.
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Your legacy, beyond money 

A thoughtful legacy plan can include everything from your vision of family values 

to the playlist for your memorial service. Here’s how to make it happen.  
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Creating a legacy plan means discussing and 
documenting values and principles—issues that 
many of us spend little time defining. Some 
people find it helpful to enlist family members, 
close friends and their advisor in that process, 
to help clarify what they truly care about and to 
develop a mission statement that serves as a 
guide. The family members and their advisor 
can then meet on occasion to review and update 
the plan as necessary.

Regardless of how you create your legacy plan, 
the end result can lead to tremendous peace of 
mind. By tying together your money with the 
most important nonmaterial aspects of your 
life, you’ll be passing along everything that 
truly matters to you.
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TALK TO YOUR FINANCIAL PLANNER ABOUT:

• The key values, ideals and memories you 
would like family members to be aware of

• Any specific arrangements to be made by 
surviving family members

• Goals you would like to see future 
generations accomplish

About Our Practice

Waypoint Partners and Beacon
Financial Group are comprehensive
financial planning organizations
working with individuals, business
owners, professionals and
executives to create, implement,
and manage their financial future.
    www.waypointbeacon.com
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